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CHALLENGE

Firstbank of Michigan came to Pace &
Partners with the goal of integrating
marketing communications and messaging
across six banks that serve multiple regions
of the state. In addition to creative
development, Pace provided comprehensive
media planning, placement and reconciliation
for the statewide campaign.

SOLUTION

Pace developed a comprehensive marketing
and communications campaign that leveraged
Firstbank’s status as a local community
bank and focused on retail customers for
deposit growth. The campaign was built
around Firstbank’s values in customer care
and experience, summarized in its existing
tagline: We're all about you. The campaign
positioned Firstbank as local, friendly and
accessible as compared to large, corporate,
out-of-town banks.

RESULTS

The campaign delivered $34.7 million in
deposit growth, exceeding Firstbank’s goal
e for the year. Firstbank’s financial performance
il IIF ; also improved during the period, including
net income and earnings per share. The
: campaign was so successful, it was expanded
'ﬁﬁEBIG to in.clude commercial ba?nki.ng, commercial
lending and general lending in 2011.
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